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MICROPLASTICS OUTREACH TOOLKIT 

The ITRC Microplastic Outreach Toolkit was created to help professional and technical staff deliver 
information to a variety of audiences on the topic of microplastics. The toolkit provides several materials 
focusing on microplastics that can be used for various outreach activities and audiences. All outreach 
materials are based on information published in the ITRC Microplastics Guidance (2023). Outreach 
materials are formatted to allow some customization where appropriate. This toolkit has been 
developed by a group of volunteers from state and federal government agencies, industry, academia, 
and unaffiliated public stakeholders. For ease of use, outreach materials are grouped by the intended 
audience: general, including the public, K-12 teachers and other educators; those with a scientific or 
regulatory background; and decision-makers (including legislators). A description of each stakeholder 
group is provided below, as well as pointers for how to engage them. 

Outreach materials in the toolkit are intended for use in encouraging people to attend events, when 
engaging with different stakeholders at events, for taking home by event attendees and in schools. 

General Audiences

•Fact Sheets

•Social Media materials

Scientists and 
Regulators

•Fact Sheets

•Social Media materials

•Presentations

Decision Makers

•Fact Sheets

•Presentations

•Social Media Materials

•Elevator Speeches

Background Information on Outreach 

General 
Audiences 
• Fact Sheets

• Social Media
Materials

Scientists and 
Regulators 
• Fact Sheets
• Social Media

Materials 
• Presentations

Decision Makers 
• Fact Sheets
• Presentations

• Social Media
Materials

• Elevator Speeches
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BACKGROUND INFORMATION ON OUTREACH 

This section contains helpful background information on outreach in general and guidance for creating 
outreach materials. 

What Is Outreach? 

Outreach is the act of working with different populations of people to provide information or a service to 
which they have not yet had access or exposure. Typically, outreach involves meeting people where they 
are, educating them on an issue, and empowering them to act.   

Who Are the Audiences? 

The audience is the group of individuals you are targeting to receive your information. Materials in this 
toolkit are aimed at one of three audiences:  

• General audience – Everyone, including the general public, K-12 teachers, and other educators, is
included in this audience. Materials are developed at a level that most adults can understand.

• Scientists and regulators – Individuals with some level of scientific knowledge and understanding are
included in this audience. Materials are developed assuming a level of scientific knowledge.

• Decision-makers – This audience includes managers and leaders in both the public and private
sectors, as well as legislators—in other words, those with limited time and multiple priorities.
Materials created for this audience prioritize providing information in a compact manner.

Although outreach materials are aimed at targeted audiences, they may be used by or for any audience 
with the understanding that some materials are more technical in nature.   

What Are Some Best Practices for Outreach? 

Below are some practices that will help you connect with your audience in the most effective way: 

• Research your audience. If possible, before the event/meeting, determine the backgrounds of people

likely to attend and cater your message to their level of knowledge. Burke (2015) provided a summary

of tips and tricks for scientists to use in communicating with different audiences.

• Use examples or analogies that are applicable to your audience. When providing examples, make

sure they are age-appropriate and take your audience’s background into account.

• Show the BIG picture. Details are important but try not to overwhelm your audience with all the

facts/examples at once. Like in a well-written essay or in a presentation, start with the big picture

view before working your way to the more specific supporting facts.

• Develop key messages supporting the main message you want to send to your audience. Key

messages will allow a more focused, well-prepared conversation to occur.

• Sharing a clear concise action. Provide an example of an action that you would like your audience to

take.

Developing Messages 

Key messages are the main points of information you want to share with your audience. They often 

address a specific area of concern or a question that needs to be answered. Key messages can be 

combined into mapped messages. Message mapping (Covello 2006) is a process that helps ensure that 
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important information is shared simply and concisely. More information on message mapping is 

available in Section 4.5.1.1 of ITRC’s Risk Communication Toolkit. A good rule of thumb for messages is 

3-9-27, which means there are 3 key points, delivered in 9 seconds, with no more than 27 total words for

the message (Figure 1).

Figure 1. Process for creating a mapped message. 

Source: ITRC Microplastics Team 

A template, such as the one provided in Figure 2, can be used to create a mapped message. 

Audience: Question/Concern/Issue:  

Key Message/Fact 1: Key Message/Fact 2: Key Message/Fact 3: 

Key Words/Supporting Fact 
1.1:   

Key Words/Supporting Fact 
2.1:   

Key Words/Supporting Fact 
3.1: 

Key Words/Supporting Fact 
1.2: 

Key Words/Supporting Fact 
2.2:   

Key Words/Supporting Fact 
3.2:   

Key Words/Supporting Fact 
1.3:   

Key Words/Supporting Fact 
2.3:   

Key Words/Supporting Fact 
3.3:   

Figure 2. Tool for message mapping. 

Source: Covello (2006) 

A completed example of a message map is included as Table 1 under the Social Media Materials section 

A blank Message Map tool is included in this toolkit.  

Identify a 
question, concern 

or issue

List 3 key facts 
related to the 

question, concern, 
or issue

Form the three 
key facts into a 
statement of 27 

words or less

Deliver the 
message in 9 

seconds or less

List up to 3 
supporting facts 
for each key fact
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Outreach Can Come in Many Forms  

Below is a list of outreach formats used in the ITRC toolkit and information on how and when to use 
them. 

Fact Sheets 

Fact sheets can be used in all settings—schools, events, offices, meetings, conferences, etc. They can be 
structured to apply to all audiences or to specific groups of people. A well-designed fact sheet keeps the 
text brief, but has key words defined, and includes examples and graphics, if necessary. The goal of a fact 
sheet is to provide a surface-level introduction to a topic that inspires readers to do their own research 
and take further action. In a fact sheet, it’s important to define the issue, explain why it’s an issue, and 
suggest the action to be taken on the issue. It’s helpful to provide links to additional resources for people 
to gain more information.  

The ITRC Microplastics Team has designed fact sheets aimed at different audiences. The fact sheets can 
be used either in their single-sided, one-page format or mixed and matched to create double-sided two-
page fact sheets. A list of microplastics outreach materials prepared by the team can be found in the 
index. 

Slide Presentations 

Slide presentations can be an effective tool for all audiences and could be used in schools, homeowner 
association meetings, office lunch-and-learn presentations, or research/academia symposia, or could be 
printed out to provide visuals to a legislative group. PowerPoint presentations can be extended or 
shortened easily to fit time needs and still contain a similar flow of information. A good rule of thumb is 
to have fewer words (around four bullets with four words each) and more pictures on each slide. A helpful 
flow for a PowerPoint includes an outline, body of the presentation (in which you include a description of 
the issue, an explanation of why it’s an issue, and the action to be taken), and a conclusion slide to 
reiterate what has been covered. Make sure to practice the presentation aloud and time yourself before 
getting in front of an audience. Including interactive questions can foster discussion among the 
attendees and presenter. An example slide presentation can be found in the index.  

Posters 

Posters are typically used in a general public or scientific setting. For the general public, a poster could 
include an eye-catching graphic to move them to action through charismatic themes or bite-sized 
information. Scientific posters typically are found in an academic, conference, or research institution 
setting. The vocabulary used in these posters tends to cater to an audience with a stronger scientific 
background, and data and graphics are usually included on these posters. At conferences and research 
symposia, scientific posters can go hand-in-hand with elevator speeches because poster presenters will 
have only a few minutes to interact with attendees. An example poster can be found in the index. 

Elevator Speech 

Elevator speeches should be used in environments where there is not much time to go into detail about a 
topic. Key messages need to be presented effectively and efficiently. The speech should contain a quick 
synopsis of the issue, why it’s an issue, and an action that people can take. A good rule of thumb is to 
keep your speech to under two minutes. An example elevator speech can be found in the Outreach 
Material for Decision-Makers section. 

Social Media 
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Social media can include Facebook, X (a.k.a. Twitter), LinkedIn, TikTok, etc. Posts should grab people’s 
attention quickly and not be too long. Using images in a post increases its visibility. Asking a question or 
providing facts/figures can be effective for reeling in interest. Some examples of social media posts 
appear in the Outreach Materials for a General Audience section.   

Tips for Using Social Media 

Social media is a popular tool for quickly spreading information to large audiences. Several social media 
platforms exist, and more are likely to be developed. Each platform reaches a different audience in its 
own way. Some well-established social media platforms are listed below. This list should not be 
construed as an endorsement by ITRC. When using social media to circulate your messages, it’s 
important to consider the intended audience and how they interact with a social media platform before 
choosing a platform and designing a message. You also need to make sure your messages fit within the 
guidelines for the platform.  

Hashtags (#) can be used with any of the social media listed below to help boost visibility of your post. 
The placement of the # symbol before a word or a phrase will categorize your post and make it 
accessible for audiences searching for that keyword. For example, if you place 
#environmentalremediation in your post, it will be linked to all other posts that also contain that same 
hashtag. Users can also specify which hashtags they want to follow/receive notice about postings of, 
making it easier to follow relevant news.  

Here is a brief description of several social media platforms: 

LinkedIn - LinkedIn is considered a more professional social media outlet focused on networking and 
learning. The audience tends to have a more in-depth educational background, so including links to 
scientific studies and resources can be beneficial. There is no limit to post length, and hashtags are 
helpful. The ITRC LinkedIn page posts about upcoming trainings and guidance documents.  

YouTube - YouTube is a platform for posting videos. It’s one of the most heavily trafficked websites and 
is highlighted in most Google searches. YouTube allows for posting both long- and short-version videos. 
The ITRC YouTube Channel has high-quality training videos on a variety of environmental topics.  

Facebook - Facebook is considered a more recreational, quick source of information/news social media 
platform. The audience is generally less scholarly, so it’s important not to be too technical. There is no 
word count limit for posts, but it’s a good strategy to keep them shorter with a link to learn more. The 
ITRC Facebook page posts about upcoming trainings and guidance documents.  

X (Twitter) - X is useful for communicating short bites of information. The character count is limited to 
280, including spaces. Hyperlinks are encouraged but count as 23 of the allowed 280 characters. 
Abbreviations and misspellings of words to condense information are acceptable; X users are familiar 
with this. Because the X platform is tight on word count, make sure your message is concise. The ITRC X 
(Twitter) page posts about upcoming trainings and guidance documents.  

Instagram - Instagram is a picture-based social media site. Its audience is recreational. Although 
Instagram captions allow generous word space, we recommend keeping messages short because most 
users are unlikely to click the expand button to read additional text. For a longer message, create a 
slideshow with a sentence on each picture slide. Instagram users like to interact with the information. A 
successful post should be eye-catching to get people’s attention.  

TikTok - TikTok can be a very useful tool for communicating about topics such as microplastics. TikTok’s 
format is video rather than text, so messaging will need to be read like a script. The algorithm regularly 
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throws new content into the mix, so a new user may get a good deal of exposure on the app. TikTok users 
like action items—something they can do in response to the information.  

Snapchat - Snapchat may not be the best social media platform for informational messages. The 
“snapchat stories” section of the app is more entertainment-based and very competitive. It’s unlikely that 
users will navigate to or stay engaged with this messaging.  
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OUTREACH MATERIALS FOR A GENERAL AUDIENCE 

For the purposes of this microplastics toolkit, we have defined a general audience as adults with a 
nonscience background, as well as K-12 teachers and educators. However, because of their general 
nature, the materials in this section can be used with almost any audience.  

Information provided to general audiences needs to be introductory and use plain language. Text that 
describes the big picture generally works well. More detailed information can be incorporated by inserting 
references and links to additional resources. 

Types of Materials for a General Audience 

Fact Sheets 

The goal of a fact sheet is to introduce a topic. Sometimes fact sheets may inspire readers to seek 

additional information and to do their own research. Many fact sheets have links to additional resources 

for readers to obtain more information. The fact sheets provided below can be used either in their single-

sided, one-page format or mixed and matched to create double-sided two-page fact sheets. Additionally 

there is a list of curricula and resources for K-12 educators. Please see the index for the full list of 

outreach materials created for all audiences. 

Microplastics: The 

Basics You Need to 

Know Fact Sheet 

Sources of 

Microplastics Fact 

Sheet 

How You Can Help 

Reduce Microplastics 

Fact Sheet 

Microplastics 

Resources for 

Educators Fact Sheet 

ITRC Microplastics Outreach Toolkit Team 
June 2024

10



Sources of 

Microplastics Graphic 

Microplastics Are 

Everywhere Graphic 

Today’s Plastics Are 

Tomorrow’s 

Microplastics Graphic 

Tired of Plastics 

Graphic 

Help Keep 

Microplastics Out of 

Your Body Graphic 

Microplastics are in 

Creatures Great and 

Small Terrestrial 

Graphic 

Microplastics are in 

Creatures Great and 

Small Aquatic Graphic 

Microplastics are in 

Creatures Great and 

Small Avian Graphic 

Microplastics are in 

Creatures Great and 

Small (and Deep) 

Graphic 
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Social Media Materials 

Social media posts are designed to be succinct and grab people's attention. Asking a question, including 
photos or graphics, or providing facts/figures can be effective for reeling in interest. See the “Tips for 
Using Social Media” for more information. 

Example Key Messages with Associated Social Media Posts 

Ideally, social media posts (Figure 3) should be tied to the key messages you would like to communicate 
to your audience. Key messages can be used to succinctly communicate the concepts to a target 

Figure 3. Example of an X (Twitter) post. 

Source: ITRC Microplastics Team 

audience using a mapped message process. This process is described in more depth in Section 4.5 of 
ITRC’s Risk Communication Toolkit. In general, the goal is to create a mapped message that provides 
three components of the key message in 27 words or less and begins with posing a question. An example 
of the process using the message “Microplastics are everywhere” and three related facts is shown in 
Table 1. 

Table 1. Message map for "Microplastics are Everywhere" 

Audience: General 

Question/Concern/Issue: 
Microplastics are 
Everywhere 

Key Message/Fact 1: 

In the environment. 

Key Message/Fact 2: 

In things we ingest. 

Key Message/Fact 3: 

In your body. 

Key Words/Supporting Fact 
1.1:   

Found on mountain peaks. 

Key Words/Supporting Fact 
2.1:   

Found in fish tissue. 

Key Words/Supporting Fact 
3.1: 

Found in blood. 
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Key Words/Supporting Fact 
1.2:   

Found in the deep sea. 

Key Words/Supporting Fact 
2.2:   

Found in salt. 

Key Words/Supporting Fact 
3.2:   

Found in lungs. 

Key Words/Supporting Fact 
1.3:   

Found in the air. 

Key Words/Supporting Fact 
2.3:   

Found in bottled water. 

Key Words/Supporting Fact 
3.3:   

Found in meconium (baby’s 
first poop). 

A key message that can be created from this message map is: 

“Microplastics are everywhere, from mountain peaks to ocean depths, and even in the human body 
due to their presence in the food and water we ingest.” (26 words) 

Table 2 lists several key messages related to microplastics and an associated social media post. 

Table 2. Key messages and associated social media posts 

*If using a URL, please note that an additional 23 characters will be included in your total character count
for X (Twitter).

Key Message Example Social Media Post Character Count 

Microplastics are 
everywhere 

Microplastics—tiny plastic particles—are 
everywhere. Plastics break down into tiny 
particles called #microplastics. Microplastics are 
found in air, drinking water, surface waters, and 
food that humans consume. Microplastics can 
move through the food chain and carry chemical 
additives. https://mp-1.itrcweb.org/introduction/ 

290 characters + 23 for 

URL = 313 

Today’s plastics are 
tomorrow’s 
microplastics 

Microplastics have accumulated on the planet 
since the 1950s. Industrial products and 
breakdown of larger plastics have led to smaller 
pieces getting into surface water, air, soil, 
organisms, and people’s food. Explore routes of 
exposure – https://mp-1.itrcweb.org/human-
health-and-ecological-effects/ 

240 characters + 23 for 

URL = 279 

Microplastics are found 
in creatures great and 
small 

After being thrown away, plastic products break 
down into smaller pieces called #microplastics. 
They get into the food chain and fish, wildlife, and 
eventually humans eat them. By buying less 
plastic you can prevent it from getting into the 
environment. https://mp-
1.itrcweb.org/environmental-distribution-fate-and-
transport/ 

254 characters + 23 for 
URL = 282 

ITRC Microplastics Outreach Toolkit Team 
June 2024

13













OUTREACH MATERIALS FOR SCIENTISTS AND 
REGULATORS 

The scientific and regulatory community includes federal, state, and local government technical and 
regulatory personnel, along with academic researchers interested in increasing their understanding about 
microplastics. Outreach materials for scientists and regulators should include detailed information 
described in technical terms, focusing on what is known while acknowledging data gaps. Links to 
additional information resources from reputable sources, including peer-reviewed research articles, 
should be included. Although the information is more technical, it should still be presented in an 
interesting and compelling format. 

Types of Materials for Scientists and Regulators 

Fact Sheets 

The goal of a fact sheet for scientists and regulators is to introduce a potentially complex topic in 
understandable terms and provide references and links to more detailed information. Regulators, 
scientists, or others working with the public may also use fact sheets designed for a general audience to 
educate themselves and provide information to the public. A list of outreach materials for all audiences 
prepared by the ITRC Microplastics Team can be found in the index. 

Microplastics Sampling 
and Analysis Fact Sheet 

Use Comparable Units 
for Microplastics Data 
Reporting Fact Sheet 

Exposure to 
Microplastics and 

Associated Effects Fact 
Sheet 
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Data Gaps and Future 
Research Needs Fact 

Sheet 

Types of Microplastics 
– Primary vs Secondary 

Fact Sheet 

Microplastics Poster 

 

Social Media Materials 

The scientific and regulatory community may use social media to communicate among themselves about 
new research findings and technical innovations, and to provide information to a general audience in 
short but understandable bites. Social media posts for a general audience may be helpful in the second 
instance. 

Posters and Presentations 

Posters and presentations are two ways that scientists and regulators communicate information and 
research results to other scientists and regulators, generally at conferences and meetings. When a 
presenter speaks to an audience, they are usually accompanied by a visual presentation. Posters are 
generally set up to convey information visually, with or without a presenter or attendant. ITRC created a 
poster to provide general information on microplastics and promote the ITRC Microplastics Guidance. 
The abstract for the poster is:  

Interstate Technology Regulatory Council (ITRC) Microplastics Outreach Toolkit Abstract 
Example 

The Interstate Technology and Regulatory Council (ITRC) is a state-led environmental coalition 
working to create innovative solutions and best management practices (BMPs) for the 
environmental sector. ITRC produces guidance documents and trainings that broaden and 
deepen technical knowledge and expedites quality regulatory decision-making while protecting 
human health and the environment. ITRC is a program of the Environmental Research Institute of 
the States (ERIS), a 501(c)(3) organization incorporated in the District of Columbia and managed 
by the Environmental Council of the States (ECOS). ITRC represents all 50 states with 
membership from state, federal, tribal, and international agencies, as well as members from 
academia, the private sector, and the public. A recent ITRC activity was to develop a 
microplastics guidance document. The guidance introduces the topic of microplastics (Section 
1), information on how they move and where they can be found in the environment (Section 2), 
sampling and analysis considerations (Section 3), information on human health and 
environmental effects (Section 4), a summary of current laws and regulations (Section 5), and 
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OUTREACH MATERIALS FOR DECISION-MAKERS 

The target audience category “decision-makers” includes state and federal legislators, directors and 
managers at state and federal agencies, and other leaders (both public and private sector) in the position 
to influence policy or the allocation of funds to address microplastics. When creating material for 
decision-makers: 

• keep messaging brief 

• explain the issue 

• state why they should care 

• convey how they should act/respond (what should they do?)  

When presenting information on an issue to decision-makers, make sure to include the reasons why the 
issue is important and actions that can be taken to mitigate the issue. Actions to be taken may include 
providing information, encouraging further research, providing support or funding, etc. 

First and foremost, follow your organization’s policies and procedures for legislative contacts! Whether 
you work for a governmental agency or represent a volunteer organization, your agency likely has a policy 
or process in place for contact with legislators. Please follow your agency’s guidance.  

Types of Outreach Materials for Decision-Makers 

Fact Sheets 

Fact sheets for decision-makers should be focused and short (maximum of one double-sided page). Use 
color appropriately, and make sure to include figures and graphics to illustrate your points. Additional 
information can be provided in a background document that answers further questions. Below is a fact 
sheet for decision-makers and a background document/focus sheet. A list of microplastics outreach 
materials prepared for all audiences can be found in the index. 

  

 

What Are Microplastics 
Fact Sheet 

Focus Sheet: Working 
with Decision-Makers to 
Address Microplastics 
Pollution and Exposure 

Microplastics 
Presentation 
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Social Media Materials  

Social media posts geared toward a general audience may provide useful information for decision-
makers, as well as for their constituents. 

Presentations 

In some, but definitely not all cases, a slide presentation may be an effective way to provide information 
to decision-makers. A short (5–10 slide) slide presentation containing concise, bulleted text and 
interesting images can be used to provide information to decision-makers on an issue, why they should 
care, and what they can do. The ITRC Microplastics Team created a short presentation to provide a high-
level overview on the topic of microplastics and current regulatory actions aimed at addressing this 
important topic. Users may modify the slide deck as appropriate for their audience. We ask that you 
acknowledge the products of ITRC in your presentation. 

Elevator Speeches 

Elevator speeches can be used in situations where there is a brief time allowed to present information. 
Elevator speeches should be concise and present key messages effectively and efficiently. An example of 
an elevator speech on microplastics is: 

Plastic pollution isn’t just single-use plastics, like water bottles and straws. A big problem is their 
breakdown into micro- and nanoplastics. These microplastics can then get into the food web, 
wreaking havoc on the environment and human health. Microplastics also include particles from 
the wear of tires. We now have concerns related to tire additives called antiozonants that are 
toxic to fish. More research is needed to determine which plastic additives are detrimental. 

Tips for Communication and Engaging with Legislators 

Working with legislators is a unique experience. Legislators represent a diverse cross section of society 
where decisions must consider broad, and sometimes conflicting, societal demands. Legislators are 
often called upon to be knowledgeable in many diverse topics, while having limited time to learn about 
the nuances of any one topic. The following are some tips for working with legislators.  

First and foremost, follow your organization’s policies and procedures for legislative contacts! Whether 
you work for a governmental agency or represent a volunteer organization, your agency likely has a policy 
or process in place for contact with legislators. Please follow your agency’s guidance. 

Strategize your campaign 
Timing is important. When reaching out to legislative groups, consider the legislative session calendar 
and time communication with legislators and their staff accordingly during their less busy times. The 
following timeframes apply to a federal legislative calendar. For state calendars, timeframes should be 
adjusted accordingly to align with their legislative calendars.  

• The best time to reach out to federal legislative groups is March to June, as that’s after the 
president’s budget is released and before the legislative break in August and the end of the fiscal year 
on September 30th.  

• In August, Congress/House staff return to their home states, so it could be effective to try to reach 
out to members at events while they are at home. 

Meeting with legislators 
Meeting with staff members can be beneficial even if a specific “action” has not yet been identified, 
because it establishes a relationship and provides education for them to be better prepared to support 
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the issue. Congressional staff teams will have a subject matter expert to research and follow up on ideas 
and material brought to them. 

• Typically, 30 minutes are allotted for meetings with a legislative aid, so use your time wisely. Do at
most a 10-minute presentation to share the issue, why they should care, and action requested (don’t
use the whole time on introducing and framing the issue), and use the rest of the time for Q&A.

• Don’t just talk at the staffer—have a conversation.

• Tell a story effectively by using statistics/facts, verbally giving high points, and providing a handout
with more details. A printed handout of a PowerPoint presentation showing statistics/graphs can be
provided when technology is not available for an actual PowerPoint presentation.

• Choose one person in the group to tell the story and hold off on introducing the whole group until the
end, if you have time.

• Make connections between microplastics and other issues/chemicals, such as per- and
polyfluoroalkyl substances (PFAS) or climate change.

• Follow your agency’s or company’s process for reaching out to legislative representatives.

• Research your representatives and “Committee of Jurisdictions” chairs by visiting Congress.gov

Provide handouts 

• Use colorful, 1–2 page fact sheets that contain succinct information which is general and not too
technical.

• Follow up with an email of a digital copy of the handout (easier to access later and easier to email to
a committee).

• Graphs with statistics can serve as good visuals.

Tips for Communication and Engaging with Business Leaders and Industry 
Groups (Private Sector Decision-Makers) 

In general, the same stepwise approach to communicating and engaging with legislators applies to 
communicating and engaging with business leaders and industry groups. One key distinction is that 
legislators work for the people, and business leaders and, by proxy, industry groups, work for 
owners/investors whose primary interest is profit. Although decisions that affect profit are a keen 
consideration for business leaders and industry groups, they also astutely understand the benefits and 
impacts that their products and services can have on society and the planet, often much more than they 
are given credit for. This is evidenced in the environmental, social, and governance (ESG) movement, 
which has propelled dramatic changes in sustainability by publicly held corporations around the world. 
You will be in a much better position when approaching business leaders and industry groups (and 
legislators) by understanding that any major business decision made will consider factors such as 
reputation, liability, profitability, and access to capital (a key reason why ESG ratings carry so much 
weight in the business world).   
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Outreach Materials 

Following is a list of microplastics outreach items developed by the ITRC Microplastics Toolkit. 

Index of Microplastics Outreach Materials 

# Fact Sheet Title Target Audience Description 

MP-1-1 Microplastics: The Basics 
You Need to Know 

All Audiences One-page fact sheet that provides a 
general overview of microplastics. 

MP-1-2 Sources of Microplastics  All Audiences One-page fact sheet providing details 
about different sources of 
microplastics.   

Pairs nicely with MP-1-5 graphic. 

MP-1-3 How You Can Help Reduce 
Microplastics 

All Audiences One-page fact sheet that provides 
information on actions individuals 
can take to reduce microplastics in 
the environment. 
 

MP-1-4 Microplastics Resources for 
Educators 

General Audience One-page fact sheet focusing on 
introducing microplastics and 
resources for educators of K-12 
students. Includes a link to MP-1-23, 
a spreadsheet listing educational 
resources for K-12 and other 
educators. 

MP-1-5 Sources of Microplastics 
Graphic 

All Audiences One-page fact sheet providing a 
visual example of the different 
routes/sources from which 
microplastics can enter the 
environment.  

Pairs nicely with MP-1-2. 

MP-1-6 Microplastics are Everywhere 
Graphic 

All Audiences One-page fact sheet containing a 
graphic highlighting the six 
microplastics key messages 
developed by ITRC. 

MP-1-7 Today’s Plastics are 
Tomorrow’s Microplastics 
Graphic 

All Audiences One-page fact sheet containing a 
brief overview and history of 
microplastics.  

MP-1-8 Tired of Plastics Graphic All Audiences One-page fact sheet containing a 
graphic related to reducing plastics 
in the environment.  

ITRC Microplastics Outreach Toolkit Team 
June 2024

22



MP-1-9 Help Keep Microplastics Out 
of Your Body–Graphic 

All Audiences One-page fact sheet containing a 
graphic related to reducing your 
intake of microplastics. 

MP-1-10 Microplastics Are in 
Creatures Great and Small 
Terrestrial–Graphic 

All Audiences Graphic highlighting land-based 
animals. 

MP-1-11 Microplastics Are in 
Creatures Great and Small 
Aquatic–Graphic 

All Audiences Graphic highlighting aquatic animals. 

MP-1-12 Microplastics Are in 
Creatures Great and Small 
Avian–Graphic 

All Audiences Graphic highlighting birds. 

MP-1-13 Microplastics Are in 
Creatures Great and Small 
(and Deep) 

All Audiences Graphic highlighting invertebrates 
from the Mariana Trench. 

MP-1-14 Sampling and Analysis Fact 
Sheet 

Scientists and 
Regulators 

Two-page fact sheet providing an 
overview of considerations for 
sampling and analysis of 
microplastics in the environment. 

MP-1-15 Use Comparable Units for 
Microplastics Data Reporting 
Fact Sheet 

Scientists and 
Regulators 

Two-page fact sheet highlighting 
challenges in comparing studies due 
to lack of harmonization on units 
used to describe microplastics. 

MP-1-16 Exposure to Microplastics 
and Associated Effects Fact 
Sheet 

Scientists and 
Regulators 

Two-page fact sheet summarizing 
exposure pathways for humans and 
known ecological health effects. 

MP-1-17 Data Gaps and Future 
Research Needs Fact Sheet 

Scientists and 
Regulators 

Two-page fact sheet providing a 
summary of research needs with a 
focus on how microplastics move 
through the environment. 

MP-1-18 Types of Microplastics: 
Primary vs Secondary 
Microplastics Fact Sheet 

All Audiences One-page fact sheet that discusses 
primary and secondary microplastics 
and their respective sources. 

MP-1-19 What Are Microplastics Fact 
Sheet 

All Audiences One-page fact sheet with broad 
overview of microplastics. 

MP-1-20 Focus Sheet: Working with 
Decision-Makers to Address 
Microplastics Pollution and 
Exposure 

Decision-Makers Three-page summary of background 
microplastics information and 
regulations related to plastics and 
microplastics both nationally and 
internationally This sheet would be 
useful for staff preparing to present 
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to management on issues related to 
microplastics. 

MP-1-21 Microplastics Poster Scientists and 
Regulators 

Scientific poster that highlights the 
ITRC Microplastics Technical 
Guidance. 

MP-1-22 Microplastics Presentation Scientists, 
Regulators, and 
Decision-Makers 

Approximately 15-minute 
presentation that presents issues 
related to microplastics. Slides and 
speaker notes included. 

MP-1-23 K-12 Resource List K-12 and Other 
Educators 

A spreadsheet with links to more 
than 25 K-12 educational resources, 
including curricula, fact sheets, 
videos, and more. 
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Message Map Tool 

 

 

Type of Audience: 

 

Question/Concern/Issue:  

 

Key Message/Fact 1:  

 

Key Message/Fact 2:   

 

Key Message/Fact 3:  

 

Keywords/Supporting Fact 1.1:   

 

Keywords/Supporting Fact 2.1:   

 

Keywords/Supporting Fact 3.1:  

 

Keywords/Supporting Fact 1.2:   

 

Keywords/Supporting Fact 2.2:  

 

Keywords/Supporting Fact 3.2:   

 

Keywords/Supporting Fact 1.3: 

 

Keywords/Supporting Fact 2.3: 

 

Keywords/Supporting Fact 3.3: 
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Instagram Post 
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